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Deemed University 

Indian Institute of Foreign Trade (IIFT)

Program Structure and Courses
Semester-1

?Principles of Management

?Business Economics

?Applied Business Statistics

?IT  Applications in Management

?Managerial Accounting

?Marketing Management

Semester-2

?Macro Economics

?Financial Management

?Market Research

?Organizational Behavior & Human Resource Management

?International Trade Logistics & Documentation

?Global Business Environment

Semester-3

?International Economics & Trade Policy

?Indian Economy

Specialization (any 2 options- i.e 4 courses)

Option 1: Marketing

?International Marketing

?Consumer Behavior

Option 2: Finance

?International Financial Management

?Project Appraisal & Finance

Option 3: Supply Chain Management

?Production & Operations Management

?Supply Chain Management

Mode of Application:
Form can be downloaded from the site www.hugheseducation.com and submitted along with a draft Rs. 1500/- 

(Application fee) favouring “Hughes Communications India Ltd.” payable at New Delhi.

Note - Course content may be revised

Post Graduate Diploma in 
International Business 

for Young Managers



PROGRAM DESCRIPTION

About IIFT

About Hughes

Hughes Communications India Ltd. is a premier Network Service Provider offering a mix of satellite and terrestrial media 

solutions. It provides solutions in the areas of Networking, System Integration, Managed Network Services, Security, 

Transaction Services, Intranet, Internet and real time Interactive Education.

With a base of more than 300 customers and over 25000 VSATs installed in more than 3000+ cities and towns in the 

country, Hughes has the largest market share when shared and captive networks are considered together (Comsys report 

2005).

Hughes recently partnered with ISRO (Indian Space Research Organization) 

in its most ambitious project, to build India’s first two-way audio video e 

learning platform, across five states under its Edusat project. This project is 

imparting elementary and higher education programs through a network of 7 

central studios and 500 classrooms (at this moment) and is benefiting over 

10000 students.

Hughes Global Education, previously known as DiRECWAY Global Education, 

has redefined the next generation of education i.e. real-time Interactive 

Onsite Learning (IOL). It has live, interactive, real-time, two way video, voice 

and data classes. HughesNet platform, first of its kind in the country, started 

in 2003, seamlessly integrates the strengths of the traditional method of 

education — classroom teaching — with the latest in technology.

Pedagogy

Program Delivery

A healthy blend of both theoretical 

and practical inputs. The classroom 

environment is designed to impart 

the theoretical knowledge reinforced 

through the case study approach. 

The assignments and projects 

require the students to work on the 

concepts taught in the classroom. 

Guest lectures by industry experts on 

current issues and industry trends 

also enrich the learning process.

The sessions will be delivered on 

Hughes interactive learning platform. 

The heart of the platform is a 

powerful user interface that enables 

large number of geographically 

distributed students to have a highly 

interactive ‘one to one’ exchange 

with a central faculty. The system 

incorporates live broadcast video, 

two way audio and data interactivity 

to enable the students to watch and 

interact with the faculty live on their 

PC’s. This program will be delivered 

from Hughes Global Education 

c lass rooms,  Hughes  Fus ion  

classrooms & Hughes Direct to 

Corporate classrooms.

The programme helps build a strong foundation in International Business Management 

and provides options for specialization in focused functional areas.  This programme has 

been customized for the young managers with only a few years of work experience 

specially those who would not like to leave their job and city. 

Program Objectives
• To build a strong foundation of basic management concepts

• To provide a comprehensive approach to decision making in an international business 

environment

• To provide in depth knowledge and build expertise in chosen functional areas

Eligibility
?Graduation or equivalent degree from any recognized University or Institution with 

minimum 50% marks 

? 1 to 5 years of work experience

Selection Process
?Fulfillment of eligibility criteria

?Entrance Exam will be conducted on VSAT on 2 days and 2 sets of question papers 

will be given by IIFT for the same 

?Short-listing on the basis of test results, qualifications and work profile 

?Personal Interview on VSAT platform, if required

Duration
18 months with 3 semesters

Program Schedule
Friday & Saturday: 6:45 pm – 8:45 pm

Sunday: 5:30 pm – 8:45 pm

     

Campus Component
Three campus modules  in the beginning of each semesters

?1st campus module of 6 days 

?2nd  and 3rd module to be for 4 days

Important Dates
  Application Closure Date 22nd July 2011

  Entrance Exam Date 21st & 28th August 2011

  List of Selected Candidates Date 15th September 2011     

  Date of 1st Installment 10th October 2011

  Date for 1st Class (on Campus) 8th - 13th November 2011 

  Date for 1st Class (on IOL) 28th November 2011

  Programme End Date  June 2013

 Total Fees
Total Fees (Rs.)

  Total Program Fee Rs. 3,00,000/-* (GEN & OBC) and 

Rs. 1,50,000/- * (SC/ST/PH) 

  Book & Study Materials and Campus Fee Rs. 17,000/- ( IIFT)

  Alumni fee Rs. 5,000/- ( IIFT)

  Application Fee Rs. 1,500/- (GEN & OBC) and 

Rs. 750/- (SC/ST/PH) Payable to HCIL

*Registration fees Rs. 7,500/- (GEN & OBC) and Rs. 3,750  (SC/ST/PH) additional  

Payable to HCIL

Payable to 

Payable to 

Installment Schedule
1st Installment 2nd Installment 3rd Installment 4th Installment 5th Installment

 Rs. 82,500/- + Rs. 22,000/- Rs. 60,000/- Rs. 60,000/- Rs. 60,000/- Rs. 45,000/-

  Rs. 41,250/- + Rs. 22,000/- Rs. 30,000/- Rs. 30,000/- Rs. 30,000/-  Rs. 22,500/-

 Amount
 (GEN/OBC)

 Amount
 (SC/ST/PH)

The Indian Institute of Foreign Trade set up in 1963 by the government of India to 

professionalize India’s foreign trade management, today figures 

in the league of top Indian B-schools. The Institute was awarded 

the status of Deemed University in 2002 and accredited as “A” 

grade institution by the National Asessment and Accreditation 

Council (NAAC) in May 2005. IIFT expanded beyond Delhi by 

establishing a campus in Kolkata in 2006.

Since its inception, the Institute has focused on facilitating 

executives in Indian and multinational companies, to explore 

new frontiers of knowledge, sharpen their tools and help their 

organizations to achieve commanding heights. Besides 

management programmes, the Institute also provides training 

and research based consultancy to the government and the 

corporate sector.

IIFT’s portfolio of educational programmes is diverse and caters to the 

requirements of aspiring business executives and mid-career professionals. In 

addition to the two year full time MBA (International Business) programme, the 

Institute also offers MBA and Executive Post Graduate Diploma Programmes 

customized to suit the needs of working executives. Besides these long duration 

programmes, the Institute also conducts short term certificate programmes and  

Management Development Programmes throughout the year.

With the objective of harnessing best practices in management education from 

leading B-schools the world over and providing capacity building inputs to 

developing countries, IIFT  has entered into academic collaborations with more 

than 30 Business Schools/ Universities across Europe, North America, Africa and 

South East Asia. These collaborations give IIFT participants the opportunity to 

interact with faculty and participants from different parts of the world through 

exchange programmes and study tours.

In favour of “Indian Institute of Foreign Trade” payable at New Delhi.
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